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Topic:
Reflective report for Facebook campaign for the case of

“NINA BLEU” — a new online travel agency (fictional company)

The case of “NINA BLEU” Co.Ltd., a new online travel agency

NINA BLEU Co.Ltd. was founded in December 2021, a new online travel agency
targeting new-generation travellers. Their products are outbound and inbound tours for
young individual and group travellers. The company aims to increase brand awareness via
Facebook. The goal is to build a Facebook page to attract potential customers to their
products. Your team was hired to operate the page strategically within 1 month. NINA
BLEU has set the targets as below:

- Target market: new-generation travellers

- Reach 500 likes and subscribes on FB

- Develop strategic actions, design a Facebook campaign for 1 month and measure the
outcomes

- Create content and post frequently, increase interaction with customers

- Report the success and limitations of the project at the end of 1 month.
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Notice: Students must participate in the process of operating Facebook page, planning and
scheduling activities on FB. Students have the autonomy to design materials for the

company.

Guidelines for Reflective report:

Chapter 1: Introduction about the Facebook campaign for NINA BLEU Co. Ltd.
a. Introduce NINA BLEU Co. Ltd.
b. Clarify the strategy, goal and objectives

c. Plan for the Facebook campaign

Chapter 2: Review the facebook campaign for NINA BLEU Co. Ltd.
a. Report weekly activities on Facebook (Data retrieved from Meta Business
Suite)
b. Measure the weekly and total outcomes

Chapter 3: Highlight success and limitations

a. Explain the reasons for successful activities

b. Describe the limitations of this campaign, room for improvement

Chapter 4: Conclusion
REFERENCE LIST
APPENDIX

Deadline: 00:00, Friday 22.04.2022

Submission after Deadline will receive a penalty of 30% deduction of total grade.

1.Rubric for Final Assessment (50%b)

Percentage Excellent Good Average Weak
(%) 100% 75% 50% 0%

Criteria
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