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Pé bai: Create a series of digital media products for the brand based on your digital media
strategy (at least 1 video, 1 earned- 1 paid- 1 owned media product).
Huéng dan sinh vién trinh bay:
ettt eeeeeessseeeeteeeeeereeessssseetteeeerereeessaaaaetttteertrrnennaaaeaattteerrrrennnnns Submit the Report
about the steps to create a digital media strategy for a brand.
1. Preparation step:
+ ldentify goals, resources, and budget of strategy.
+ Determine the stakeholder (and stakeseeker group) to engage or reach
+ Decide the platforms for digital media strategy (Which for Earn, Paid, and Owned
media)
+Determine what kind of data you want to track in this strategy
(reach/engagement/click rate/open email rate/....)
2. Enacting a digital media strategy
+ Explain the meaning of each media product (message/goal of 1 video, 1 earned, 1
paid, 1 owned media)
+ Clarify which method be used to advertise media products
+ SMART analyses for the strategy
3. Evaluation of the digital media strategy
+ Estimate the results for strategy.
+ Compare the estimated result with the identified goals
+ Explain the advantages & disadvantages that the brand faces with this strategy.
Tttt e ettt eeeeeeteteeeeeetateeeeettaeeeeeetaaeeeettreeeeannaeererrnnaearennnn Group Presentation
PSPPSR Media Products
(that required at least 1 video, 1 earned- 1 paid- 1 owned media product)



Tiéu chi chim diém va thang diém (Rubric):
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Criteria Weight | Good Fair Average Weak
(%) |8-10 6-7.9 4-59 <4
Content Have. a u-nique, Therg i.s Creat-ivity is No creativity
series ideas 20% creative idea creatlylty but | not high
no unigqueness
Have a clear Having a clear | There is no The
and specific content plan to production
content production produce content plan
production plan, applying | complete is sketchy, not
Series plan, apply average the content, applying the
production | 30% well-learned knowledge limited knowledge
plan knowledge in | learned in application of | learned in the
content content knowledge planning
planning planning learned in
planning
contents
Ensure Have 7/10 The amount of | Not enough
adequate amount of content by the | content (less
Series amount of cont(_ent that platform is not | than 4/1Q),
oroducts 40% content by required and enough (5/10), | low quality
platform, and | average quality | the quality of | content
good quality of | of content. the contentis | products
content. not good,
Product On-time Late 1-2 days | Late 3-5days | Late after 5
completion | 10% days
time
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Sau khi kiém duyét dé thi, Trwéng (Phd) Khoa/Bé mén giri vé Trung tdm Khao thi qua
email: khaothivanlang@gmail.com bao gém file word va file pdf.
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