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TRUONG DAl HOC VAN LANG
PON VI: KHOA THUONG MALI

DPE THI/DE BAI, RUBRIC VA THANG DIEM
THI KET THUC HQC PHAN
Hoc ky 2, nam hoc 2023-2024

I. Thong tin chung

Tén hoc phan: | Hanh vi tiéu dung
M4 hoc phan: | 72MRKT40143 Sé tin chi: | 3
M4 nhom 16p hoc phan: | 232 72MRKT40143_01

Hinh thic thi: Du an/Dé an/Bai tap lon/Tiéu
luan

Thoi gian lam bai: | © | "9

[] C4 nhan Nhém

Quy cach dat tén file Student ID_Student
Name_232_72MRKT40143_01_Group Name_Final

Giang vién nop dé thi, dap an bao gdm ca Lan 1 va Lan 2 truéc ngay 15/03/2024.

1. Formatting Guide

« Assignment total length should be within 30 slides PowerPoint (£10%),

« Individuals submit a soft copy of your finished work at the end of the semester. The
soft copy should be submitted through the CTE website of VLU and on the E-
learning system.

« This is a group assignment.

2. Sending Assignment Cover Sheet

After approving the assignment cover sheet, answers/rubric, the Head of Department/ the
send assignment cover sheet to Trung Tam Khao Thi via email khaothivanlang@gmail.com
including Word and Pdf files (compress and set a password for the compressed file) +
messaging + naming via tel no. 0918.01.03.09 (Phan Nhat Linh).
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I1. Intended Course Learning Outcomes Assessed
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I11. Assignment Requirement

1. Topic
Context:

Envision working within the marketing department of a university, where a critical task at
hand is to delve into the motivations behind students' considerations to pause or withdraw
from their studies. This role demands a deep understanding of consumer behavior, leveraging
insights to craft a campaign that resonates on a personal level with students, addressing their
concerns and aspirations directly.
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The campaign's heart lies in empathetic communication, understanding the myriad pressures,
challenges, and uncertainties that students face. It's about building a narrative that
acknowledges these struggles while highlighting the long-term benefits and personal growth
that come with perseverance in their educational journey.

Report Requirement:
In this task, you will prepare a report covering:

Task 1. Using the functional theory of attitudes (Katz, 1960) to conduct a primary research
with the sample students to understand their struggling and reasons for considering to pause
or withdraw from their studies. (3 points)
« Define your target sample;
» Choose the appropriate research method to identify the reasons for the intention to
pause or withraw of students.
« Classify the identified reasons into four functions of attitude theory defined by Katz

Task 2. Use the insights gained from task to design a campaign that resonates on a personal
level with students, addressing their concerns and aspirations

e Design suitable convincing messages (3 points)

e Explain the tactics used to convince the target audience (1 point)

e Design the convincing package (1 point)

Task 3. Present orally in the group and be responsible to defense the work in-class (2 points)

Presentation requirements:
« Form a group of 4-5 members. And present the report in class for 20 minutes for each
group;
o Design report using presentation slides which should be submitted individually
through the CTE website and on the E-learning system;
o You should use in-text references and a list of all cited sources at the end of the
report by applying APA referencing style.

2. Style and Formatting Guide

« The assignment’s total length should be within 30 slides PowerPoint (£10%);

» Please submit a soft copy of your finished work at the end of the semester. The soft
copy should be submitted individually through the CTE website of VLU and on the E-
learning system;

o File Naming: Student ID_Student Name 232 72MRKT40143 01_Group
Name_Final;

« Students are compulsory to submit the assignment on the due date and in a way
requested by the Lecturer;

« This is a group assignment.

3. Grading and Rubric

Wei Good Average
Criteria hingg Vgglch;gd From 6 — From 4gto
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MBA. Nguyén Viin TAm

Ho Chi Minh City, 20" March 2023

Lecturer

ppet

MSc. Tran Nguyén Hai Ngan
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