BM-006

TRUONG DAl HOC VAN LANG
PON VI: KHOA NGOAI NGU

DPE THI/DE BAI, RUBRIC VA THANG DIEM
THI KET THUC HQC PHAN
Hoc ky 2, nam hoc 2023-2024

I. Thong tin chung

Tén hoc phan: | ENGLISH FOR MARKETING

M4 hoc phan: | 7AELAN40232 S4 tin chi: | 02
Ma nhém 16p hoc phan:
Hinh thic thi: Dy an Thoi gian lam bai: | 14 | ngay
[] Ca nhan Nhém
I. C4c yéu cau cia dé thi nham dap wng CLO
Lay dir
Ky Hinh Trongsé CLO | Cau | Piém | liéu do
hiéu Néi dung CLO thic | trong thanh phan | héi ) lwong
CLO danh gia | danh gia (%) | thiso | ti da | mirc dat
PLO/PI
| 2 3) (4) ®) | (6 ()
Ap dung h¢ thong
tor vung chuyén
nganh vé nhimng
chu dé da hoc, rén Quay
CLO2 | luyén kha nang tu | video clip 25% 1 10
hoc dé cap nhatva | - du an
mo rong von tir
vung chuyén
nganh.
Van dung hi¢u
qua cac ky nang
ngdn ngir dé thu
thap tai liéu, ton
ho:g) théng ti,n Vélg . Quay.
CLO3 | . ; o, video clip 25% 1 10
trinh bay y tudéng du 3
27 - du an
trong cac tinh
hudng tiép thi,
ban hang, truyén
thong thyc té va
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nghién clru trudong
hop.

CLO4

Vén dung thanh
thao tiéng Anh
vao moi truong
hoc tap va lam
viéc trong linh
vuc tiép thi; van
dung k¥ nang thao
luan nhom, chia
sé va truy van
thong tin dé
thuyét trinh nhém.

Quay
video clip 50%
- du an

10

I1. Néi dung dé bai

1. Pé bai

In a video clip in 10 - 15 minutes, a group of up to 05 students have to experience a local
product from a local brand name in Ho Chi Minh City and demonstrate the marketing
strategy of this product.

2. Hwéng din thé thire trinh bay dé bai

- Brand history (2 points)
- How their products meet the Maslow’s hierarchy of needs. (1 point)

- SWOT Analysis of the products. (2 points)
- Market segmentation (1 point)

- Target customers (1 point)

- Positioning products (1 point)

- Their Marketing Mix (4P/7P/8P) (2 points)

3. Rubric va thang diém

RUBRIC PANH GIA PHAN THUYET TRINH DU AN NHOM

T Tét Kha Trung binh Yéu
Tieuchi | 799 | Tyw8-10d | Tir6-du6i8 | Twd—duéi6 | duéidd
so (%0)
d d
Ném ro s pae aX , s P g
muc tiéu Trajo\l day\du Tralo fiung. Con sai s6t Khéng tra loi
N 20 % ro rang va nhung con sali
va noi . . , \ guan trong duoc
dung chinh xac s6t nho
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Hieu quy Traloiddy da | Traloidang | Tra loi dung N
trinh, S A A e 4 ara. | Khong tra loi
cac van dé dat | noi dung yéu | mot so cau hoi, L
phuong 10% ~ s A A \ . - dugc da so cau
. ra, rd rang va | cau nhung con con sai sot .
phap thuc . . S 2 hoi
hian chinh xac sai sot nho quan trong
Chu dong, Chu dong, thuc | Thuc hién diang Thuc hién
K nin thuc hién dang | hién ding yéu | yéu cau, nhung | khong dung
é’un & yéu cau, k¥ cau, van con | chua chu dong, | yeéu cau, lam
video g" 50% | nang phan tich mot s Noi chua thuan sali
(capcu t)p chinh xac va dung chua thuc
P chu dong sang thuan thuc.
tao ndi dung.
Sy phéi Prjan cqu C6 phan cong Phan cong thng co sy
cong viéc X nhung chua phan cong
hoptrong | 20% PR nhung phoi . . )
nh6m trong nhom va hop chura tot hop ly trude khi thyc
phoi hop tot i hanh
100%

Trwéng bo mén

Nguyén Hai Long

TP. Hé Chi Minh, ngay 3 thang 2 nam 2024

Gidng vién ra de

Nguyé&n Ngoc Nguyén
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