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TRUONG PAI HOC VAN LANG
KHOA: THUONG MAI

PE THI KET THUC HQC PHAN
Hoc ky 2, nam hoc 2023 - 2024

M3 hoc phin: 7IMRKT40243

Tén hoc phan: MARKETING KHACH HANG TO CHUC

Ma nhom 16p hoc phan: 232_71MRKT40243_01 va 232_71MRKT40243_02

Thoi gian 1am bai (ngay): 14 ngay (tir 02/5 dén hét ngay 16/5/2024)

Hinh thirc thi: Tiéu ludn nhém (khong thuyét trinh), ndp 2 loai file PPT va WORD
Cach thirc ndp bai (Gidng vién ghi rd yéu cau): CTE

Goi y:

- Bai nhém trén file word (60% diém) va file ppt (40% diém), upload file 1én CTE, néu
dung luong khong du thi 2 loai file nay trén dudng dan drive gin bai lam nhom (chi nop 1
file word c0 link)

Format ndi dung dé thi:
- Font: Times New Roman, Size: 13 (file word, 50 trang): 60% diém
- File PPT: 40% diém (t61 da 30 slide)

D& bai:
Lap ké hoach B2B marketing tir 1 doanh nghiép dugc chi dinh dén 1 doanh nghiép khach
hang bat ky

Huéng din sinh vién trinh bay: 50 trang ndi dung WORD

(15%) PHAN 1: GIGI THIEU CONG TY (Bén bén: Cty ciia nhom- goi bén A): 7
1 Lich st phat trién, tam nhin, s ménh, gid tri/xép hang thuong hiéu (néu c6) (0.25 diém)
2 MBbi truong vi mé PESTLE va 5 &p lyc canh tranh M. Porter (0.5 diém)
3 Mbi trudng vi md SWOT (0.25 diém)
4 M0 ta tom tat hoat dong doanh nghiép (0.5 diém)

(10%) PHAN 2: G1G1 THIEU CONG TY (bén mua- B): ’ q
1 Lich su phat trien, tam nhin, st ménh, gia tri/xép hang thuong hi¢u (néu cd) (0.5 diem)
2 M0 ta tom tat hoat dong doanh nghiép mua hang (0.5 diém)

(20%) PHAN 3: G101 THIEU [\IGANH HANG KINH DOANH 7
1 Danh sach & MO ta chi tiét tat ca cac danh muc san pham kinh doanh (0.5 diém)

2 Phan tich thi trurong nganh hang (0.5 diém)
3 Phan tich d6i thu canh tranh trong nganh hang (0.5 diém)
4 Phan tich loi thé canh tranh cua cong ty ban hang (0.5 diém)

(15%) PHAN 4: TO CHUC MUA VA QUY TRINH MUA CUA BEN MUA



1 Céanhan, nhém, té chirc c6 anh huong dén quyét dinh mua hang cua té chiec mua (0.5

diém)

2 Céac yéu to moi trudng ngoai anh huong dén quyét dinh mua hang cua td chic (1 diém)

(40%) PHAN 5: HOAT PONG MARKETING 6 thang cudi 2024 _y
1 Tao cac chuong trinh marketing dé phuc vu cho hoat dong kinh doanh B2B (3.5 diém)

2 Chi phi, tién @6 thyc hién (0.5 diém)

Tiéu chi chim diém va thang diém (Rubric):

Khéa Trung binh
= . | Trong Tot . e . e Yéu
Tiéu chi s6 (%) | Tirs - 10 diém T 6 T;dum 8 | Tuw4 Txdum 6 Duéi 4 didm
diem diém
I CAu tric bai di | Cau trac bai du | Cau truc bai du Cau truc bai
Cau trac
bai 10% | 90%-100% yéu | 70%-89% yéu 50%-69% yéu dudi 50% yéu
cu dé thi cu dé thi cu dé thi cu dé thi
c Kha chinh xac, Tuong doi Thiéu chinh
Chinh xac, . s .
, khoa hoc, ¢c6 chinh xéac, khoa | xac, khoa hoc,
khoa hoc, ¢o
Noi dung 50 % dan ching 16 qan clrlungiro I}QC’ co da? khgng €0 (.1311
Y rang, it nhat 2 | chang, it nhat 1 chirng, nhiéu
rang, it nhat 3 , N , . n .
vidu vi duy, con vai vi dy, con mot sai sot quan
’ sai sot nhd s sai sot trong
ouan Thé hiénrd | Thé hién kha rd | Thé hién tvong | Khong thé hién
didm 30 % ‘quan filem ‘quan filem doi r(A) quan du(_)"cX quan
va sy sang tao | va su sang tao diém, diém,
khong séng tao | khong sang tao
Hinh Tuan thu 90%- | Tuan tha 70%- | Tuan thu 50%- | Tuan thu dudi
0/ < A AR 0/ < A A 0/ <A A 0/ < A A
thite trinh | 10 % 10‘0 ) y‘eu cqau ?9 % ?/eu f:au . ‘69 % ?leu ?au . 59 % y?u ca}u
bay trinh pay cia | trinh bay ciia dé | trinh bay cuadé | trinh ]oay cua
de thi thi thi de thi

Ngay bién soan: 22/3/2024

Giang vién bién soan dé thi: V5 Hong Hanh

Ngay kiém duyét:29/3/2024
Truwéng (Phé) Khoa/Bd mén kiém duyét dé thi: ThS. Nguyén Vin Tam

Sau khi kiém duyét dé thi, Truéng (Phé) Khoa/Bé médn gtri vé Trung tim Khao thi qua
email: khaothivanlang@gmail.com bao gom file word va file pdf.
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