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IL. CAc yéu ciu ciia dé thi nham dap &ng CLO
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(Phan nay phdi phoi hop véi théng tin tir dé cwong chi tiét ciia hoc phan)

Trong so
CLO A 1m psA
Ky Hinh trong Chu héi Dié’m L;z ﬂr u‘(’r::gu
hi¢u Noi dung CLO thirc thanh thi sé 80 miic dat
CLO danh gia phan toi da PLO/PI
danh gia
(%)
(0] 2 3 4 ) (6) @)
Giai thich nghia ’ Phin 1
crLoi1 | W Vungxuathién | Tric 20% | Tucau | 0.6 PI2.1
trong nglr canh nghiém 9 dén 10
bai doc
Ap dung tir vung Phan 4:
CLO2 da hoc vao k¥ Tu luan 20% Tur cau 2,0 PI 2.1
ning doc hiéu 1 dén 10
Van dung quy Phén 3:
trinh doc hiéu vao Trhc Tir cﬁu.
CLO3 | cac baidoc hqc hie 20% 21 dé 2,0 PI 2.1
thuat tr 300 dén | "EMEM . 4en
500 tur
Doc ludt lay ¥ A1,
chinh va doc hiéu Tréc 1;,1;1325111'
CLO4 | chi tiét cac bai A 20% X 2.4 Pl 4.1
Ay oo nghiém 1 dén
doc hoc thuat tur R
300 dén 500 tix cau 8
Thé hién k¥ ning Phan 2:
CLOs | Phantich, tong | Tric 200 | Twea gy Pl 4.1
hop trong qua nghiém 11 dén
trinh doc hiéu 20

Chau thich cac cot:

(1) Chi liét ké cac CLO dwoc danh gid boi dé thi két thiic hoc phan (twong g nhw dd mé
ta trong dé cuong chi tiét hoc phan). Luu ¥ khéng dwa vao bang nay cdc CLO khéng ding
bai thi két thiic hoc phan dé danh gid (cé mét s6 CLO dwoc bo tri danh gid bang bai kiém tra
gitta ky, ddnh gid qua dy an, do an trong qud trinh hoc hay cdc hinh thire dénh gid qud trinh
khdc chir khéng bé tri danh gid bang bai thi két thiic hoc phdn). Triweong hop mét s6 CLO vira
dwoc bé tri danh gid qud trinh hay gitta ky vita dwoc bé tri danh gid két thiic hoc phan thi
van dwa vao ¢t (1)

(2) Néu noi dung cua CLO Iu’O’ng Li’ng.

(3) Hinh thirc kiém tra danh giG c6 thé la: trac nghiém, tw ludn, dir dn, do dn, vdn ddp,
thwe hanh trén mdy tinh, thuc hanh phong thi nghiém, bdo cdo, thuyét trinh, ..., phit hop véi
noi dung cua CLO va mo ta trong dé cieong chi tiét hoc phan

(4) Trong s6 mikc dé quan trong ciia ting CLO trong dé thi két thiic hoc phan do gidang
vién ra dé thi quy dinh (mang tinh twong doz) trén co so murc do quan trong cua tung CLO.
Pay la co s6 dé phan phoi ty 1é % sé diém téi da cho cdc cau héi thi dimg dé danh gid cdc
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CLO twong trng, bao dam CLO quan trong hon thi dwoc danh gid véi diém so toi da Ién hon.
Cét (4) ding dé hé tro cho cét (6).

(5) Liét ké cdc cdu hoi thi sé (cdu héi sé ... hodc tir cu héi s6... dén cdu hoi sé...) ding
dé kiém tra nguoi hoc dat cic CLO twong iing.

(6) Ghi diém s6 toi da cho méi cdu hoi hoac phan thi.

(7) Trong truong hop ddy la hoc phan cot 16i - sir dung két qua danh gid CLO cua hang
twong ing trong bang dé do lwong danh gid mire do nguoi hoc dat dige PLO/PI - can liét ke
ky hieu PLO/PI c6 lien quan vao hang twong ung. Trong dé cwong chi tiét hoc phan ciing can
mo ta ro CLO twong ung cua hoc phan nay sé dwoc sir dung lam dir liéu d@é do lwong danh
gid cdc PLO/PL. Truong hop hoc phan khéng ¢é CLO nao phuc vu viéc do hrong ddnh gid
mikc dat PLO/PI thi dé trong cot nay.

II1. N§i dung cau héi thi
PHAN TRAC NGHIEM (24 ciu + 0,3d/ cdu — Phéan I & II; 0,5d/ ciu — Phan III)

SECTION 1: Read the passage and choose the correct option A, B, C, or D to answer

each given question. (3 marks)

A When you step into a McDonald's restaurant, you'll likely notice the prominent use of
yellow and red colors. These bright, cheerful hues are closely associated with McDonald's,
and they aim to make the brand memorable. Large companies invest millions each year in
advertising to encourage you to buy their products and remember their names. By using
specific colors, they catch your attention and create a lasting impression. Research has shown
that color can significantly help people recall company names, making it a crucial aspect of
business branding.

B Computer companies often use the color blue in their branding. For example, Microsoft
and Dell choose blue to convey that they are serious and dependable companies. Blue, like
the sky and the ocean, can represent both calmness and strength. Traditionally, to show
professionalism, many computer manufacturers made their devices in black or gray.
However, in the late 1990s, Apple took a different approach. They wanted their computers to
be fun rather than just serious, so they introduced iMacs in a variety of vibrant colors. Today,
Apple's computers, laptops, and cell phones continue to come in multiple colors.

C BP, a major oil company, uses green and yellow in its branding. It’s the only large oil
company that prominently features green, a color that symbolizes nature. Yellow represents

the sun, and together these bright, cheerful colors are meant to make BP appear friendly.
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Additionally, the green color helps suggest that BP cares about the environment, aligning the
company with eco-friendly values.

D United Parcel Service (UPS), a large delivery company, uses brown as its signature
color. Back in the 1920s when UPS was founded, brown was associated with safety and
reliability. From the start, UPS used brown trucks and uniforms. While brown might seem
like a dull choice today, UPS has turned it into a positive symbol of their business. Their
advertisements ask, "What can brown do for you?" By doing so, they hope that when people
see their big brown trucks, they will think of excellent and dependable service.

E Around the world, companies use color strategically to build their brands and
encourage people to purchase their products. They believe that customers have strong
reactions to certain colors, so it's not surprising that they carefully choose the colors for their

products and advertisements.

Which pair of colors is closely linked with McDonald’s branding, making it easily identifiable?
A. yellow and red

B. blue and green

C. black and white

D. green and orange

ANSWER: A

Why do large corporations use specific colors in their advertising campaigns?
A. to capture consumer attention and be memorable

B. to comply with government regulations

C. to match their competitors' colors

D. to lower production costs

ANSWER: A

Which companies use blue in their branding to represent dependability and seriousness?
A. Microsoft and Dell

B. UPS and FedEx

C. BP and Shell

D. Apple and Samsung
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ANSWER: A

How did Apple set itself apart from other computer manufacturers in the late 1990s?
A. by introducing devices in a range of bright colors

B. by exclusively using black and gray designs

C. by reducing the size of their computers

D. by offering the lowest prices on the market

ANSWER: A

What message does BP aim to convey by using green and yellow in its branding?
A. commitment to environmental care

B. innovation in technology

C. luxury and exclusivity

D. tradition and heritage

ANSWER: A

What might many people think of brown today?
A. boring

B. fashionable

C. serious

D. awkward

ANSWER: A

What does the color brown of UPS’s brand stand for?
A. an excellent, reliable service

B. a boring, old service

C. an excellent, unreliable service

D. a fascinating, old service

ANSWER: A

Why do many companies use colors strategically?

A. to create their brands and attract more customers
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B. to innovate their brands and distract more customers
C. to create their brands and distract more customers
D. to reject their brands and attract more customers

ANSWER: A

The word “significantly” (Paragraph A) is closest in meaning to
A. remarkably

B. carefully

C. awkwardly

D. naturally

ANSWER: A

The word “purchase” (Paragraph E) is closest in meaning to
A. buy

B. sell

C. afford

D. design

ANSWER: A

SECTION 2: Read the passage and decide whether each given statement is True (T) or
False (F). (3 marks)

A Most people want to be polite and behave well around others. Being polite means
knowing how to greet and talk to people. It means using good manners when eating. It means
knowing how to give and receive gifts appropriately. Polite behavior in one country, however,
may be impolite in another part of the world. Travelers need to understand the cultural
differences in politeness so that they don’t cause embarrassment.

B For instance, when people meet, they often shake hands. How long should a handshake
be? Should you hold the other person’s hand gently or firmly? In the United States, people
prefer to shake hands firmly for a few seconds. In some Middle Eastern countries, people hold

the person’s hand gently for a longer time. Handshaking varies around the world.
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C What about eye contact? In some countries you show respect when you look someone
directly in the eye. In other parts of the world, to look at someone directly is rude. To be
respectful, a person looks down at the ground.

D There are also cultural differences in the way people use personal space. When two
people are talking, should they stand close together or far apart? Exactly how close should
they stand? In North America, for instance, people usually stand about an arm’s length apart
during a conversation. However, in some countries in the Middle East and Latin America,
people stand closer. It can be awkward if one person likes to stand close and the other person
likes to stand farther apart.

E Three authors wrote a book Kiss, Bow, or Shake Hands about cultural differences. In
their book, they discuss greetings, gift-giving, and time. Around the world, cultures have
different ideas about giving gifts. In the United States, if someone gives you a gift, you should
open it while they are with you. That way they can see how happy you are to receive it. In
China, you should open a gift after the person is gone.

F Another cultural difference is time. If someone invites you to dinner at their house at
6 p.m., what time should you get there? Should you arrive early, late, or exactly on time? In
Germany, it is important to arrive on time. In Argentina, polite dinner guests usually come 30
to 60 minutes after the time of the invitation. When traveling, remember that each country
has a different definition of being on time.

G A final area to be careful about is body language, including gestures. Is it acceptable
to touch a person on the shoulder? How do you wave goodbye or hello? How do you gesture
to someone to “come here”? All of these can be different from one culture to another. In
Vietnam, it is rude to touch someone on the head with the palm of the hand. The gesture for
“come here” in the U.S. is only used for calling animals in some other countries.

H If you are going to live, work, or study in another country, it is important to learn the
language. But it is also important to learn about cultural differences. This way, you can be
polite and make a good impression. People around you will feel comfortable and respected.
Politeness and good manners can be good for making friends, good for traveling, and good

for business, too.

Travelers should understand cultural differences in politeness to avoid causing uncomfortable

situations.
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A. True
B. False
ANSWER: A

In the United States, people generally prefer a gentle and prolonged handshake when greeting
others.

A. False

B. True

ANSWER: A

Some Middle Eastern countries practice holding the handshake softly for a longer duration.
A. True

B. False

ANSWER: A

Making direct eye contact is considered disrespectful in every culture around the world.
A. False

B. True

ANSWER: A

Individuals in North America typically stand about an arm's length apart during conversations.
A. True

B. False

ANSWER: A

In certain Middle Eastern and Latin American nations, people tend to stand further apart when
speaking to each other.

A. False

B. True

ANSWER: A

In the United States, it is customary to open gifts in front of the person who gave them to you.
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A. True
B. False
ANSWER: A

In China, it is polite to wait until the gift giver has left before opening a present.
A. True

B. False

ANSWER: A

Punctuality in Germany means arriving exactly at the scheduled time for a dinner invitation.
A. True

B. False

ANSWER: A

In Argentina, it is considered polite for dinner guests to arrive half an hour to an hour after
the invitation time.

A. True

B. False

ANSWER: A

SECTION 3: Read the passage and match each given heading with the correct
paragraph. (2 marks)

Al for English Linguistics Students

A Artificial Intelligence (Al) is a technology that enables computers to simulate human
intelligence processes such as natural language processing, pattern recognition, and decision-
making. In the field of English linguistics, Al tools can analyze texts, understand speech, and
generate human-like responses, enriching students' learning experiences beyond traditional
textbook methods.

B Al is becoming an integral part of linguistics education by offering dynamic,
interactive learning environments that adapt to individual needs. Instead of solely memorizing

rules, students can engage with Al-driven applications providing contextual examples,
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simulating conversations, and analyzing language use in real-time with immediate feedback
and suggestions for improvement. This hands-on approach bridges the gap between
theoretical knowledge and practical application.

C Advanced applications include Al-driven language labs offering instant feedback on
pronunciation and intonation, and simulations exposing students to different English dialects,
such as Scottish English or African American Vernacular English. Al also allows students to
analyze large linguistic data sets to identify patterns and predict language shifts, offering
opportunities that traditional methods could not efficiently provide.

D All in all, Al technology significantly enhances the academic capabilities of linguistics
students, preparing them for innovative research and applications in the digital age. While it
cannot replace the depth of human linguistic intuition, Al serves as a powerful supplementary
tool, providing personalized learning paths and opportunities once beyond reach, ultimately

contributing to the development of future researchers, educators, and preservers of language.

Paragraph A

A. How Al enhances learning in English linguistics beyond traditional methods
B. Al providing immediate feedback on students' language use

C. The ability of Al to simulate human intelligence processes

D. Using Al to analyze texts and understand speech

ANSWER: A

Paragraph B

A. Bridging theory and practice through hands-on Al experiences
B. Using Al to analyze texts and understand speech

C. Al providing immediate feedback on students' language use
D. The role of reading skills in understanding English texts
ANSWER: A

Paragraph C__

A. Advanced uses of Al in dialect simulation and data analysis
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B. Al-driven language labs for pronunciation practice

C. Exposure to different English dialects via Al simulations
D. Identifying linguistic patterns using Al technology
ANSWER: A

Paragraph D

A. Preparing for innovative research in the digital era with Al
B. Al providing immediate feedback on students' language use
C. Personalized learning paths created through Al

D. The impact of Al on the future careers of linguistics students
ANSWER: A

PHAN TU LUAN (10 ciu + 0,2d/ ciu)

SECTION 4: Fill in each blank of the following sentences with the correct word or

phrase given in the box. (2 marks)

psychologists establish universal appropriately awkward
artificial corporations enthusiasm passed down frustrated
Ciu héi 1: (0,2 diém): Although virtual reality provides an environment, psychologists

believe it can significantly enhance language learning for students by immersing them in
realistic scenarios.

Ciau héi 2: (0,2 diém): To  amore effective learning platform, educators are integrating
virtual reality into their curricula so that students can practice languages in simulated real-life
settings.

Cau héi 3: (0,2 diém): Because virtual reality offers  accessibility, language students
from all over the world can interact and learn together in the same virtual space.

Cau héi 4: (0,2 diém): Many findit  when someone talks loudly on their mobile phone

in a quiet setting, so it's important to be mindful of mobile phone manners.
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Ciau héi 5: (0,2 diém): I prefer to wear colors that reflectmy _ for life, but I choose them
carefully so they fit appropriately with the occasion.

Cau héi 6: (0,2 diém): While some  have implemented strict policies on mobile phone
use during meetings, others encourage employees to use them appropriately to enhance
productivity.

Cau héi 7: (0,2 diém): Even though I sometimes feel  when I can't find my favorite
colors, I like to wear shades that pass down a sense of calmness and confidence.

Cau héi 8: (0,2 diém): Fashion trends, which are often through generations, influence
not only the styles we wear but also the colors we choose to incorporate into our wardrobes.
Céu héi 9: (0,2 diém): When language students become frustrated with traditional learning
methods, virtual reality offers an innovative alternative that  believe can boost their
enthusiasm for the subject.

Ciu héi 10: (0,2 diém): If people do not use their mobile phones in public places, they

may find themselves in awkward situations that could have been easily avoided with proper

manners.
PAP AN PHAN TU LUAN VA THANG PIEM
Phan ciu héi \ NoOi dung dap an Thang diém | Ghi chi
I. Tric nghiém (Phan I- III) 8,0
Caul-10 1. Yellow and red 0,3
2. To capture consumer attention
and be memorable
3. Microsoft and Dell
4. By introducing devices in a
range of bright colors
5. Commitment to environmental
care
6. boring
7. an excellent, reliable service
8. to create their brands and attract
more customers
9. remarkably
10. buy
Caull-20 11.True 0,3
12.False
13. True
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14.False
15.True
16. False
17.True
18. True
19.True
20. True

Cau 21 -24 21.How Al enhances learning in 0,5
English linguistics beyond
traditional methods

22.Bridging theory and practice
through hands-on Al
experiences

23. Advanced uses of Al in dialect
simulation and data analysis

24. Preparing for innovative
research in the digital era with

Al

IL. Ty ludn (Phén IV) 2,0
Cau 1 artificial 0,2
Cau 2 establish 0,2
Cau 3 universal 0,2
Cau 4 awkward 0,2
Cau s enthusiasm 0,2
Cau 6 corporations 0,2
Cau7 frustrated 0,2
Cau 8 passed down 0,2
Cau 9 psychologists 0,2
Céu 10 appropriately 0,2
Pi¢m tong 10,0

TP. Ho Chi Minh, ngay 20 thang 10 niam 2024

Ngudi duyét dé Giang vién ra dé

TS. Nguyén Hoa Mai Phwong Th.S. Ngé Nguyén Thién Ton
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