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Evaluate thoroughly PR and | Final
CLOI CoTnm'unlcatlons 1d(?a and Assignme 10% 1 P12
activities for strategic nt
planning PR campaigns.
Apply knowledge of PR and
Communications to
CLO2 | effectively design Corporate 20% 2 P13.2
Communication plans and
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Apply critical thinking in
identifying problem and
CLO3 | analysing situation to plan, 30% 3 P15.2
administer, and implement
public relations campaigns.
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Demonstrate the sense of
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II. N§i dung dé bai

1. P& bai: Developing a Corporate Communication Strategy for an organization, including steps of
analysis, objectives, target audiences, messages and key approaches, detailed plan and key tactics.

The comprehensive strategy embraces 10 steps as below:
Step 1: Analysis of PEST, SWOT, Stakeholders’ Insights
Step 2: Objectives and Goals
Step 3: Target audiences
Step 4: Approaches
Step 5: Messages and content angles
Step 6: Master plan — framework of phases, key tactics, messages, and timeline
Step 7: Detailed plan:

e Tactics = media channels + tools + content
e Budget and resources
e KPIs

Step 8. Risks management
Step 9: Implementation
Step 10: Evaluation & Report
2. Hwéng din thé thirc trinh bay dé bai
- Students are required to present the framework of plan at class first, and then submitting the
comprehensive strategy via CTE.
- The strategy needs to be initiative, no copying or plagiarizing.

3. Rubric va thang diém:

Rubric 3a: Final assignment — Presentation

Criteria Weighti Excellent Good Average Fail
ng (%) 80-100% 60-79% 40-59% under 40%
Course-relevant | COUrse-relevant
. and topic-
Course-relevant and topic- relevant. On
and topic-relevant, | relevant. overall ) rovide
and excellently Sufficiently &
. . enough .
provide content provide content | . . Content is
Content o o information
required in the required in the . not relevant
- Research . . . . required by the )
. brief. Clarify brief. Clarify . y to the topic
- Big Idea 60 . . brief. Clarify
_ PR strate business status, business status, business status and
lannin 8y market research, market research, market researcfl requirements
p g understand understand understand > | of the brief.
customer, clear full | customer,
customer, not
steps to make an unclear full
full steps to
PR strategy steps to make an make an PR
PR strategy sirategy
Flexibilitv in Quickly handle Quite quick to Handling arising | Passive in
solvin y 10 arising situations; | handle arising situations is not | arising
situa ti%)ns & answer situations; the yet responsive; | situations,
convincingly and answer is quite | Answer unable to




responding to confidently in convincing and | questions that answer
questions responding to confident in are misleading questions
questions responding to and confusing
questions
The presenter(s) is | The presenter(s) | The presenter(s) | Discrete
very confident, is relatively is not confident | presentations
Verbal coherent, and confident, and attractive ; Not
. 10 attractive to the coherent, and understandin
Presentation : . .
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presentation
Vivid form: Powerpoint, Powerpoint/ the | Do not have
beautiful video video is too presentation
powerpoint slides, | presentation is simple and slides /
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images, videos, cannot combine
evidence, figures images, vivid
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100
Rubric 3b: Final assignment — Report
Criteria Weighti Excellent Good Average Fail
ng (%) 80-100% 60-79% 40-59% under 40%
Research carefully Research is not Non-specific Do not
Research/ . . thorough and . carry out
65 and in detail about o detailed
Content detailed is not the research
the PR strategy . research
specific process
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- No spelling or - Suitable style. - Suitable
grammar errors. - Few spelling or style. - Very
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Writing 15 - Systematic & grammar errors. few spelling writin
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the topic & logical approach to errors.
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. - Each section
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the next part. The between
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Structure structure and flow of . too messy
. materials are clear. - Poorly
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- Well-displayed displayed displayed
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reference reference reference
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