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I. Thong tin chung
Tén hoc phﬁn: CHIEN LUQC MARKETING - MARKETING STRATEGY

M3 hoc phan: | 72MRKT40303 S tin chi: | 3
Ma nhém 16p hoc phﬁn; 242 72MRKT40303 01

Hinh thirc thi: Do 2’1’n/Tiéu luan (Thuyét
trinh/Khong thuyét trinh)

Thoti gian 1am bai: | 14 | ngay

[J GV giao dé bai trong thoi gian giang | [ TT. Khao thi thiét 1ap va giao dé bai

day 16p hoc phan trén hé thong thi CTE theo lich thi Phong
Dao tao cong bo
[J C4 nhan [J Nhém S6 SV/nhém:
Quy cach dat tén file Ma SV _Ho va ten SV_Tén hoc phin

Giang vién ndp dé thi, dap an bao gom ca Lan 1 va Lan 2 truwéc ngay 06/04/2025.

1. Format dé thi
- Font: Times New Roman
- Size: 13
- Quy udc dit tén file dé thi/dé bai:
+ M3 hoc phan_Tén hoc phan_Ma nhém hoc phan TIEUL De 1

2. Giao nhan dé thi
Sau khi kiém duyét dé thi, dap an/rubric. Truwéng Khoa/Bd mén gui dé thi, dap an/rubric

vé Trung tdm Khao thi qua email: khaothivanlang@gmail.com bao gom file word va file pdf

(nén lgi va dit mdt khdu file nén) va nhan tin + ho tén ngudi giri qua sd dién thoai

0918.01.03.09 (Phan Nhét Linh).

Trang 1 /4


mailto:khaothivanlang@gmail.com

BM-006

IL. CAc yéu ciu ciia dé thi nham dap ing CLO
(Phan nay phdi phoi hop véi théng tin tir dé cwong chi tiét ciia hoc phan)

, ] Lay dir
Ky Hinh Trong s6 CLO Cau | Diém | li¢u do
hi¢u Noi dung CLO thire trong thanh phan | héi sO lwong
CLO danh gia danh gia (%) thi so | toi da | mirc dat
PLO/PI
1) (2) 3) “4) ) (6) ()
Classify factors and
components in the .
CLOL | o ey Rubic 25% 25 | PI32
planning process
Develop an effective . PI6.1
CLOZ | oot statony Rubic 25% 25 | pres
Apply general skills
such as presentation,
criticism, teamwork, ... .
CLO3 | [ oive problems Rubic 30% 3.0 PI 8.3
related to the content of
the course.
Establish a positive,
CLO4 | responsible learning Rubic 20% 2.0 PI10.1
attitude.

Chau thich cac cot:

(1) Chi liét ké cic CLO dwoc danh gid boi dé thi két thiic hoc phan (twong iing nhw dd mé ta trong
dé cuong chi tiét hoc phan). Liru y khong diwa vao bang nay cac CLO khong dung bai thi két thiic hoc
phan dé déanh gid (c6 mét s6 CLO dwoe bo tri danh gia bang bai kiém tra gita ky, danh gid qua du
dn, do dan trong qua trinh hoc hay cdc hinh thicc danh gid qud trinh khac chir khong bo tri danh gid
bang bai thi két thiic hoc phan) Truong hop mét sé CLO vira duoc bé tri danh gid qud trinh hay giita
ky vira dege bé tri danh gid két thiic hoc phan thi van dwa vao cét (1)

(2) Néu ngi dung cua CLO twong ung.

(3) Hinh thirc kiém tra danh gid co thé la: tric nghiém, tw ludn, du adn, do an, van dap, thuc hanh
trén mdy tinh, thwe hanh phong thi nghiém, bdo cdo, thuyét trinh, ..., phit hop véi néi dung ciia CLO
va mé ta trong dé cirong chi tiét hoc phan.

(4) Trong s6 mirc @6 quan trong ciia tirng CLO trong dé thi két thiic hoc phan do gidang vién ra dé
thi quy dinh (mang tinh twong doi) trén co sé mirc dp quan trong ciia timg CLO. Pdy la co s¢ dé
phdn phoi ty 1é % s6 diém t6i da cho cdc cdu héi thi ding dé danh gid cac CLO twong ting, bdo dam
CLO quan trong hon thi dwoc danh gia voi diém s6 toi da 1om hon. Cot (4) dung dé hé tro cho cét
(6).

(5) Liét ké cdc cdu hoi thi sé (cdu héi so ... hodc tir cdu héi so... dén cau héi s6...) ding dé kiém
tra nguoi hoc dat cac CLO tuwong ing.

(6) Ghi diém s6 téi da cho moi cau héi hodc phan thi.

(7) Trong trieong hop ddy la hoc phan cét 16i - sit dung két qua danh gid CLO ciia hang twong irng
trong bang dé do lwong danh gic mirc dd nguwoi hoc dat dwpe PLO/PI - can liét ké ky hiéu PLO/PI ¢é
lién quan vao hang twong iing. Trong dé cwong chi tiét hoc phan ciing can mé ta ré CLO twong iing
ciia hoc phan nay sé dwoc sir dung lam dir liéu dé do lwong danh gid cac PLO/PL. Truong hop hoc
phan khéng ¢6 CLO ndo phuc vu viéc do lwong danh gid mire dat PLO/PI thi dé trong cot nay.

I11. N§i dung dé bai

1. D& bai
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Based on your knowledge of marketing strategy planning, develop a comprehensive
marketing strategy and detailed marketing plan for a well-known or start-up company
aiming to launch or promote a new product brand or expand an existing business in the
Vietnamese market.

Y our response should demonstrate a clear understanding of key marketing factors, strategic
components, and practical implementation.

2. Huéng din thé thire trinh bay dé bai

Identify a new product brand or start-up company that exists in Vietnam’s market that your
group is planning develop marketing strategies. Your team is required to build a successful
marketing strategy plan for that product/company. Your plan should include the following:
1) General introduction about the company and that product brand, Vietnam’s market

2) Customer analysis: segmentation and target market, customer insight

3) Brand Vision, Mission, Brand core values, Brand Mantra

4) Build marketing plan & develop marketing strategy for that business's products to be able

to develop or expand business in Vietnam’s market

Note :

- Business in the consumer goods (FMCG), fashion, automobile, food and beverage
(F&B) industries

- Report format: powerpoint

Assessment methods: Group presentation and report

3. Rubric va thang diém

Rubric 3: Presentation

Weichti Good Fairly Average Weak
Criteria & From 8 - 10 From 6 — From 5 — Under 5
ng (%) . . . .
points under 8 points | under 6 points points
uite complete, .
. Q e commp Missing a lot
Richer than missing some .
10 . Full on request . of important
required important
content
content
Content . Relatively Lack of
Quite accurate,
.. accurate, accuracy,
Accurate, scientific, there .. .
20 .. . scientific, there | science, many
scientific are still some . .
i are still some important
minor errors
errors errors
The structure The structure of
The structure of The structure
of the posts the post and
Post S the posts and . of the post and
10 and slides is . . slides is .
Structure slides is quite . slides is not
very relatively
reasonable reasonable
reasonable reasonable
Very intuitive uite intuitive Relativel .
vy Q ek Little/Not
Presentat and and intuitive and e
. 10 . . . intuitive and
ion form aesthetically aesthetically aesthetically .
. . : aesthetic
pleasing pleasing pleasing
Presentat Leading the Clearly Difficult to The
. ) 20 . .
ion skills problem and presented but | follow, but still | presentation is
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arguing not attractive, able to not clear, the
persuasively | the argument is understand listener cannot
and quite important understand the
persuasively. convincing. content. There important
Good Interact with is interaction content. Do
interaction listeners quite with listeners not interact
with listeners well but not good with the
listener.
Master the Completed on Overtime,
. time and have | time, with the sometimes Overtime, no
Time oy o1 . i
complete flexibility to adjusted adjustment
Manage 10 et ) . .
ment flexibility to adjust to the according to the | according to
adjust to the situation from | situation but not | the situation
situation time to time flexible
Answer most of Answering
. the questions some questions
The questions d q
correctly, state correctly, not .
Answer are answered . . . Failing to
the orientation stating the
the 10 fully, clearly . . . answer most
Lestion and in accordance orientation estions
q . . with the suitable for the 1
satisfactorily
unanswered unanswered
questions questions
The team
coordinated The team .
) The team is less
well, really coordinates .
. coordinated .
Team sharing and when Doesn't show
. . . when
Coordina 10 supporting presenting and . team
. . presenting and .
tion each other answering but : connection
. . answering
during the 1s not .
. : questions
presentation synchronized
and answering
TP. H6 Chi Minh, ngdy ..... thang ..... ndm 2025
Nguoi duyét de Giang vién ra de
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